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My views have now completely changed through appreciating the force of the idea that two species with
similar ecology cannot live in the same region. This is a simple consequence of natural selection. If two
species of birds occupy the same habitat in the same region, eat the same types of food and have the
same other ecological requirements, then they should compete with each other. Since the chance of their
being equally well adapted is extremely small, one of them should defeat and replace the other completely.

— GQGarrett Hardin, The Competitive Exclusion Principle —
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To be a great tennis player is to need a rival. The notion that a rival raises your game and makes you
better in the process is also one Roger Federer came around to. He said during a press conference at the
Sony Ericsson Open in Miami earlier this year: “In the beginning, I struggled to welcome the rivalry I had
with Rafael Nadal.” Eventually, though, he saw how it could inspire him and make him play his hardest,
and how, as they came to know each other better and enjoy each other’s company, they could work
together off the court as the top player representatives of the Association of Tennis Professionals, which
oversees the men’s tour, or help raise money for things like tsunami relief in Japan. What he has with

Nadal, he concluded, “is actually quite cool.”

— The New York Times (Aug. 23, 2011) —
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— Hausman & Leibtag, Consumer Benefits from Increased Competition in Shopping Outlets —
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— Le Monde (2011. 9. 23.) —
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